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Sample and Sampling Frame
 ■ 1,148 county-level legislative 

leaders were identified across NY’s 
62 counties and included in our 
sample. They were:

 ● County executives
 ● Council members
 ● Highest ranking Board of Health 

staff person in each county 

 ■ 679 respondents (59% response 
rate) completed the phone 
survey between February 2011–
September 2011.

Measures
 ■ Demographics: 

 ● Age, gender, smoking status and 
whether there was a child under 
18 in the household

 ● Participants rated their political 
philosophy on a scale anchored 
at 1 (Very conservative) and 5 
(Very liberal)

 ■ Support for each of the 4 POS 
model policies on a scale anchored 
at 1 (Strongly against) and 5 
(Strongly in favor)

 ■ Beliefs about the effect of tobacco 
product displays on youth smoking 
—participants selected one of the 
following response options: Seeing 
tobacco product displays….

 ● Has no effect
 ● Makes a child somewhat more 

likely to smoke
 ● Makes a child much more likely 

to smoke

 ■ Participant level of information about 
a policy was measured with 2 items:

 ● Participants described how much 
they had heard about the POS 
issue from any source on a scale 
anchored at 0 (Nothing) and 3 (A lot)

 ● If they heard anything about 
the POS issue they were asked 
whether the information was 
positive, negative, or neutral

 ● These two items were combined 
to create an indicator that ranged 
from -3 (heard a lot of negative 
information) to +3 (heard a lot of 
positive information). Participants 
who heard nothing were 
assigned a score of 0.

 ■ The average tobacco retailer in New York State exposes youth to a mean 
of 14 tobacco ads and 32 square feet of tobacco product displays, where 
approximately 204 cigarette packs can fit. 

 ■ Research studies have found that youth exposure to tobacco product marketing 
at the point of sale is associated with increased tobacco use (Slater et al., 2007; 
Henriksen et al., 2010).

 ■ In 2005 the New York Tobacco Control Program community contractors 
implemented the Advertising, Sponsorship and Promotion (ASP) initiative. 
Contractors asked 

 ● Tobacco retailers to adopt voluntary policies to reduce or eliminate the 
tobacco product advertising in their stores

 ● Organizational leaders to voluntarily reject financial sponsorships from 
tobacco companies

 ■ The 2009 Family Smoking Prevention and Tobacco Control Act (FSPTCA) 
provides states and communities with new opportunities to regulate the time, 
place, and manner that cigarettes are promoted.

 ■ In 2009 the NY TCP ended the voluntary policy approach of the ASP initiative 
and implemented the Point of Sale (POS) initiative.

 ● Objective of POS initiative: Reduce the impact of retail tobacco product 
marketing on youth

 ● Goal of POS initiative: Local policy change—ordinances, not voluntary 
policies—at the village, town, city or county level 

 ■ Working closely with the Center for Public Health and Tobacco Policy at New 
England Law | Boston, the NY TCP developed 4 model policies for this initiative.

 ● Prohibit the display of tobacco products 
 ● Set a cap or maximum on the number of tobacco retailers allowed in a 

community
 ● Prohibit the sale of tobacco products in close proximity to schools
 ● Prohibit the sale of tobacco products in pharmacies 

 ■ Community contractors communicate directly with local policymakers and their 
staff through mail, email, telephone, and in-person visits. 

 ■ The purpose of this study was to 
 ● Describe the baseline support for the POS model policies among local 

policymakers
 ● Identify predictors of support for the POS model policies

 ■ Descriptive statistics were used to describe participant characteristics, beliefs 
and compare support for POS tobacco policies. 

 ■ We adjusted for nonresponse in our census by assigning weights to each 
participant that equal one divided by the probability of selection. Probability of 
selection was based on pre-sample identifying information.

 ■ We examined the predictors of support for each of the POS policies using a 
logistic regression model. 

Participant Demographics
 ■ Participants were primarily over 50 years old, male, never or former smokers, 

and approximately ½ described themselves as somewhat or very conservative.

Age Smoking Status Gender Child <18

<50 17.3% Never 45.6% Male 74.0% No 78.0%

50–65 54.1% Former 49.0% Female 26.0% Yes 21.0%

>65 27.4% Current 10.9%

Political Philosophy

Conservative 52.5% Liberal 19.1%

Moderate 19.1% Other  1.5%

Support for POS Model Policies
 ■ Participants were most likely to support the tobacco product display ban, and 

least likely to support a cap on the number of retailers in their communities.

Predictors of Support for POS Model Policies
 ■ Women, never smokers, and those who described themselves as liberal were 

more supportive of the POS model policies than were their counterparts.
 ■ Participants were more likely to support the POS model policies if they believed 

that youth who see tobacco product displays are somewhat or much more likely 
to smoke. 

 ■ The more positive information a policymaker heard about a POS model policy, 
the more likely that policymaker was to support it.

Predictors of Support
Display Ban  
OR [95% CI] 

Cap on 
Retailers 

OR [95% CI]

Ban Near 
Schools 

OR [95% CI]

Pharmacy 
Ban 

OR [95% CI]

Female
1.70 

[1.02–2.83]*
1.68 

[1.01–2.79]*
1.41 

[0.86–2.05]
1.32 

[0.86–2.05]

Political philosophy

Conservative ref ref ref ref

Moderate/other
1.23 

[0.77–1.97]
1.62 

[0.96–2.72]
1.59 

[1.34–3.10]*
2.04 

[1.34–3.10]**

Liberal
2.27 

[1.19–4.33]*
2.48 

[1.36–4.51]**
1.97 

[1.10–3.48]*
1.95 

[1.10–3.48]*

Smoking status

Never smoked ref ref ref ref

Former smoker
0.68 

[0.44–1.05]
0.49 

[0.30–0.79]**
0.61 

[0.58–1.33]*
0.88 

[0.58–1.33]

Current smoker
0.58 

[0.23–1.51]
0.17 

[0.02–1.38]
0.34 

[0.31–2.51]*
0.88 

[0.31–2.51]

Seeing tobacco displays…

has no effect on child smoking ref ref ref ref

makes child somewhat or 
much more likely to smoke

7.81 
[4.46–13.67]**

7.78 
[2.64–22.95]**

3.03 
[2.24–7.39]**

4.07 
[2.24–7.39]**

Heard positive things about 
policy

1.77 
[1.35–2.32]**

1.68 
[1.10–2.59]*

2.24 
[1.71–5.48]**

3.06 
[1.71–5.48]**

Did not hear about policy
0.63 

[0.43–0.94]*
0.32 

[0.19–0.54]**
0.70 

[0.32–0.84]
0.51 

[0.32–0.84]**

N 624 622 616 621

* Significant difference at p < 0.05. ** Significant difference at p < 0.01.
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 ■ Women, never smokers, and those who described themselves as somewhat 
or very liberal were more likely to support the POS model policies than their 
counterparts

 ● While this information may help community tobacco control programs target 
policymakers who would be more likely to support POS policies, many areas 
of New York are very conservative.

 ■ Participants who said they believed that seeing tobacco product displays 
makes a child somewhat or much more likely to smoke were much more likely 
to support the POS model policies than participants who did not endorse this 
belief. 

 ● This provides support to the program’s to the program’s current approach: to 
first educate about the problem (how tobacco product marketing at the POS 
affects youth smoking…) and THEN educate about the policy solutions.

 ● Further, because the analyses control for the effect of other factors—
including political philosophy—this finding implies that contractors can gain 
support from even the most conservative local leaders if they effectively 
educate them about the issue. 

 ■ Participants who had heard more and positive information about a model POS 
policy were more likely to support it.

 ● This finding is preliminary evidence that when community contractor 
education reaches policymakers, it is effective.

 ● Again, however, because the analyses control for the effect of other 
factors—including political philosophy—this finding implies that contractor 
education efforts can reach even the most conservative local leaders.

 ■ Community contractors educate policymakers at the village, town, city and 
county levels—however, in this survey we could only interview county-level 
officials. 

 ● We made the assumption that county-level leaders’ opinions would be 
representative of others within their county. However, additional data are 
needed to test this assumption.

 ■ The survey underrepresented policy makers in the Metropolitan Area Regional 
Office region, who are more likely to identify themselves as liberal. 

 ● Although we have used weighting to minimize this bias, the 
underrepresentation of New York City policy makers could lead to an 
underestimate of total New York policy-maker support for POS policies, 
because liberals tend to be more pro-tobacco control than conservatives 
(Cohen et al., 2000)
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